


REGIONAL DIRECTOR’S REPORT    

                                 

The Indira Gandhi National Open University (IGNOU) Regional Centre Mumbai was 
established in January 2009, which is bifurcated from Pune region of Maharashtra. The 
purpose of a separate Regional Centre in Mumbai is to cater the higher education needs of 
Mumbai, Mumbai suburban, Thane, Palghar, Raighad and Ratnagiri districts of Maharastra 
and to provide better student support services to the growing enrolment in Konkan region. 
Two significant aspects of IGNOU RC Mumbai are it includes grater Mumbai and Mumbai 
suburban where the population density is high. It covers about 25% of Maharashtra state 
total population in a limited land area of 30865 sq. km. 

 
The gross enrollment (Fresh and Re-registrations) of Regional Centre Mumbai has 

increased from 8647 in 2010 to12222 in 2022. The Regional Centre Mumbai has achieved 
40.3% of enrollment growth during 2010-2021 and 19.43% of growth during 2018-2022.  
A total of 12222 learners have registered with IGNOU RC Mumbai in the year 2022( of 
which 7409 are fresh learners and 4813 are re-registered learners)for different 
programmes at different academic programme level i.e certificate, diploma, bachelors and 
Master degree programmes 

 
 

Table 1: Gross Enrolment of RC Mumbai Since 2009 
 

Year January July Grand 
total  Fresh RR Total Fresh RR Total 

2009 - - - 424 2122 2546 2546 

2010 1478 1960 3438 2924 2285 5209 8647 

2011 2160 2004 4164 3890 2592 6482 10646 

2012 1249 2347 3596 4381 2828 7209 10805 

2013 3302 2598 5900 3595 3187 6782 12682 

2014 1722 2565 4287 2892 2890 5782 10069 

2015 2152 2145 4297 3864 2346 6210 10507 

2016 1796 2056 3852 4000 2198 6198 10050 



Year January July Grand 
total  Fresh RR Total Fresh RR Total 

2017 1882 1603 3485 4259 2170 6427 9912 

2018 2381 1338 3719 4264 2263 6527 10246 

2019 2434 1565 3999 5314 2344 7658 11657 

2020 2519 1635 4154 5923 2781 8704 12858 

2021 2100 1636 3736 5313 3086 8399 12135 

2022 2243 1821 4064 5166 2992 8158 12222 

Cumulative 
enrollment 27418 25273 52691 55785 33962 89745 142436 

 
 

Table 2: Number of New students admitted in a year and academic cycle 
 

Year Academic Session Total 

January July 

2009 - 424 424 

2010 1478 2924 4402 

2011 2160 3890 6050 

2012 1249 4381 5630 

2013 3302 3595 6897 

2014 1722 2892 4614 

2015 2152 3864 6016 

2016 1796 4000 5796 

2017 1882 4259 6141 

2018 2381 4264 6645 

2019 2434 5314 7748 

2020 2519 5923 8442 

2021 2100 5313 7413 

2022 2243 5166 7409 

Cumulative 
enrollment  27418 55785 83203 

 
 
It is interesting to note that the share of fresh and young students in the total 

enrollment has been increasing significantly. The admission trends clearly indicates that 
the growing demand especially among the youth towards Open and Distance Learning 
(ODL). The disadvantaged sections SC, ST and OBC enrollment share in the total enrollment 
has also been increased due to the University policies i.e. fee exemption for SC/ST students 
in selected programmes. 

 
The increasing trends of admissions have increased the responsibility of the 

Regional Centre to provide better student support services. Accordingly the Regional 
Centre is taking utmost care and measures for providing better student support services 
and working towards zero student grievances. Even in the COVID 19 pandemic time also 
the IGNOU has taken measures across the country not to disrupt the student support 
services. As per the directions and instructions of our Hon’ble Vice Chancellor all the 
IGNOU Regional Centres have initiated the online activities and support services through 



online. As a part of it Regional Centre Mumbai has initiated the following online support 
services during COVID 19 pandemic time for prospective learners of IGNOU and learners of 
IGNOU Regional Centre Mumbai 

 
The Regional Centre has initiated following online support services as pre admission 

support services to the prospective learners for taking admissions in IGNOU  

a) Continuous posting updated fresh admission related information on Regional 

Centre website and social media i.e Face Book, Twitter, YouTube and 

Telegram Channel. For more visibility of Fresh admission details to prospective 

learners a poster has created and posted on home page of Regional Centre website  

 

b) Preparation of Tutorial Video for Fresh Admission: Regional Centre Mumbai 

prepared a tutorial video on ‘How to take fresh admission’ with demo and posted it 

on YouTube page of the Regional Centre Mumbai. The same is available in English, 

Hindi and Marathi languages at RC Mumbai YouTube channel 

 

c) Organising online alumni meetings and disseminating admission information 

and other university updates: Dissemination of information among the needy 

people is very important for popularizing and promoting any academic 

programmes/activities. IGNOU has always emphasized that our Alumni is our Brand 

Ambassadors, accordingly good number of online alumni meetings were organized 

to promote IGNOU in the masses. 

 

d) Preparation of Programme Specific Videos: Prepared short videos on different 

programmes and the same has uploaded in our YouTube channel for the benefit of 

prospective learners 

 

e) Posting programme wise poster in FB: The programme specific posters were 

prepared by the Regional Centre Mumbai and all were posted from time to time in 

Face book page extensively. About 50 posters of different programmes have been 

prepared and posted in Face book and twitter page of Regional Centre. These 

posters are having content of programme details, fees and support services, which is 

useful for the prospective learners 

 

f) Online Admission Facilitating Day: Regional Centre Mumbai made every 

Wednesday @ 03:00 PM as online Admission Facilitating Day through Google Meet 

wherein any prospective learner who had any query related to Fresh Admission 

could join this session and gets his/ her query sorted.  

 

 



g) Regular online meetings with Prospective learners: The Regional Centre was in 

regular touch with the applicants who had registered in online portal however not 

completed their application. The information was being sent through email and SMS 

and meetings with such learners were also conducted to sort out the queries. 

 

h) A Google form titled as “IGNOU ODL Admission Discussion Forum” created and 

sent to all the current active learners of RC Mumbai to circulate the same among 

their colleagues, family, friend etc. The prospective learners register through this 

form was contacted by the RC staff through phones within 24 hours and provided 

required information about IGNOU admissions.  

 

i) Online Meetings with Study Centres: The Regional Centre has conducted meetings 

with Coordinators and other part time functionaries of Study Centre number of 

times during admission session to take the feedback, ideas and suggestions for 

promoting admission. In addition to regular meetings with LSCs special fortnight 

Meetings with the Coordinators were conducted for discussions on progress of 

providing online support services to prospective learners of IGNOU through 

different online medium 

 

j) Online Meetings with Academic Counsellors: The Regional Centre was in regular 

touch with the Academic Counsellors through Whatsapp Group, Emails and Online 

meetings to provide latest updates about new programmes, admission cycle and 

other also to take suggestion regarding online promotional activities. The Academic 

Counsellors were requested to disseminate the information about IGNOU 

Porgrammes and admission cycle among their academic circles and among 

prospective learners.  

 

k) Extensive use of Social Media: As on date Regional Centre Mumbai has its 

presence at social media Face book, Twitter and YouTube. The Face book page of 

Regional Centre has 8644 followers, twitter page has 1898 followers and YouTube 

has 3280 subscribers. Regional Centre Mumbai used these social media platforms 

extensively in order to disseminate the information for fresh admission among the 

general population and particularly to the existing learners. 

 

Student support services (online/offline) in post admission to the learners: 

1) Online Induction Meeting: The induction meetings for the freshly admitted 

learners could not be organized in face to face mode due to COVID 19 pandamic. In 

this critical situation the Regional Centre Mumbai has decided to conduct the 



induction meeting through ICT platform. The meetings were organized in phased 

manner for different programmes on different dates. The learners were all informed 

through email and SMS to attend the online Induction meeting. 

 
2) Special Sessions for learners with Schools: During the lockdown period the 

contact of the learners with study centres and the academic counsellors was slightly 

lost as all the institutions under lockdown as per the directions of Government of 

India. To facilitate the learners and have contact with academic counsellors ,the 

Regional Centre Mumbai has sent the contact details of all the academic counsellors 

programme wise/ course wise to all active learners. Further, the Regional Centre 

Mumbai has contacted the School faculty at IGNOU, New Delhi and organized special 

sessions for the programmes which are having project work/internship/high 

enrolment numbers 

 

3) Online Assignment Submission: in order to make easy submission of scanned 

copies of handwritten assignments the Regional Centre, Mumbai has created Google 

forms and received assignments through Google Form.  

 

4) Online Synopsis Submission: As assignments the project synopsis for MAPC, MCA, 

MAEDU, PGDEMA, and BCA programmes also received through Google forms.   

 
5) Online counselling sessions: Due to Covid-19 pandemic counseling session for 

different programmes were conducted through online mode by using Google Meet, 
Zoom and Face book platform. Semester based programmes and high enrolled 
programs were given priority for conducting online counseling sessions. The 
concern study centre has prepared counseling schedule and send to the Regional 
Centre for approval. After getting the approval from the Regional Centre the 
counseling schedules have been uploaded on the Regional Centre Website, posted in 
Face book and informed to the students through email. There was a good response 
from the student from the students 
 

6) Webinars organized for the benefit of students: The Regional Centre use to 

organize lectures/meetings/activities during important occasions to the learners, 

LSC staff and RC staff. With the same tendency the Regional Centre has organized 

good number of webinars on different topics during this period.  

  

7) Frequently Asked Questions (FAQ): For the benefit of students during lockdown 

period, regional centre has prepared Frequently Asked Questions on admissions, 

induction, counselling, assignments, project, practical, term end exams and other 

important academic activities pertaining to the studies in IGNOU. The same has been 



uploaded in the Regional Centre website and the link was sent to the students 

through email/posted in social media for extensive usage and meet the purpose 

 
8) Online grievance redressal drive at Regional Centre: Regional Centre Mumbai 

has initiated an online grievance redressal drive titled as “E-Shiksha Ki Baat, 

Regional Director KeSaath”(speak with your Regional Director) every Friday @ 

11:00 am through google meet. The link has uploaded in RC Mumbai website and 

every Friday 50 students on average attend this drive. 

 

9) Grievance redressal drive at Study Centre: As Regional Centre at LSC level also 

online/offline student grievance redressal drives also initiated in this year. The LSC 

will dedicate monthly one day exclusively conducting grievance redressal drive 

through online/offline. The details uploaded in our RC Mumbai website for the 

benefit of students    

 

10)  Student queries through email: in addition to online grievance meetings, student 

quarries also answered through email on an average 150-200 mails received in a 

day.  

 

11)  Student queries through phone Call: dedicated staff has been appointed to 

answer the phone calls at enquiry counter of RC. Presently two numbers are active 

such as 27489764 and 27455094 about 40-50 calls are answered in a day. 

 

12) Student grievance through letters: though the usage of technology increased, 

students use to submit their queries through postal letter and all the queries will be 

solved time to time 

 

13)  IGNOU Grievance Redress and Management (IGRAM): Students use to submit 

their quarries through IGRAM, RC use to make every day ZERO queries by 

answering all the IGRAM queries on priority basis. On an average every day 35 

grievances receiving by this RC Mumbai through IGRAM 

 

14)  MITRA A Telegram Room for support services: This year MITRA (Mumbai 

IGNOU Telegram Room for Assistance) a telegram channel has started by the 

Regional Centre as a part of strengthening student support services and providing 

better student support services.  

 

15)  Posting important information in social media: RC use to post all the important 

information, data, counselling schedules etc in to FB and twitter handle time to time. 

Recorded videos upload in the RC YouTube channel. It is pertinent to note that the 



followers of RC Mumbai social media have increased remarkably during lockdown 

period. At present RC is having 9900 followers for Facebook, 2949 followers for 

twitter handle, 4890 subscribers for YouTube channel and 3562 subscribers for 

Telegram channel 

Important online links 

 RC email: rcmumbai@ignou.ac.in 

 RC Mumbai website: http://rcmumbai.ignou.ac.in/ 

 Online student grievance meet: https://meet.google.com/ofh-oeee-kwo 

 YouTube: https://www.youtube.com/channel/UCxjWrq2oZYJe_cCb6oW2XuA 

 Facebook(@ignourcmumbai): http://www.facebook.com/ignourcmumbai/ 

 Telegram channel #MITRA (Mumbai IGNOU Telegram Room for Assistance): 
https://t.me/+FtTsL7sRVQQ3MmE1 
 
 

In addition to above mentioned activities, Regional Centre also celebrates and conduct 

meetings during all the national and state important days i.e. independence day, republic 

day, constitution day etc., celebrates all the national and state festivals, organizes student 

workshops, student research meets and other events and activities as per the directions of 

IGNOU headquarters time to time for the benefit of students 

 
I appreciate the efforts of Regional Centre staff, LSC coordinators, Programme-In-

charges and part time staff at study centre for supporting to increase the enrollment and 
providing qualitative student support services. I expect the same cooperation and energy 
from the Regional Centre as well as part time functionaries of study centre in the next 
academic cycle activities. 

 
 
 

Dr.E.Krishna Rao 
Regional Director (i/c) 
IGNOU Regional Centre 

Mumbai 
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